LinkedIn Audit Instructions

Objective:

To quickly evaluate the completeness and professionalism of a LinkedIn profile. This audit helps
identify small improvements that can strengthen personal branding and increase credibility with
clients, partners, or potential employers.

Profile Basics

1. LinkedIn Address

e Where to find it:
At the top of the browser when viewing the LinkedIn profile (URL bar).

25 linkedin.com/infamyconnor/
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e How to fill it out:

Copy and paste the LinkedIn address.

2. # of Connections

e Where to find it:
Displayed under the person’s name on their profile.

Amy Connor @ - 1st

Helping mid-market companies deliver sustainable growth by
building their marketing confidence.

Cincinnati Metropolitan Area - Contact info
www.cmo-onloan.com

500+ connections

e How to fill it out:
Record the number (e.g., “500+”).

3. Banner



e Where to find it:
Background image at the top of the profile.

CMO-OnLoan’

BUILDING YOUR MARKETING
CONFIDENCE & CAPABILITY

www.cmo-onloan.com

e How to fill it out:
Write “Yes” to note if it's a professional or company-branded image.
If not, write “No.”

4. Name & Title

e Where to find it:
Directly under the profile photo. The title can also be found in the Experience section.

Amy Connor @ - st

Helping mid-market companies deliver sustainable growth by
building their marketing confidence.

Cincinnati Metropolitan Area - Contact info
www.cmo-onloan.com

500+ connections

e How to fill it out:
Write the exact name and title shown (e.g., “Jane Doe, Marketing Consultant”).

5. Name & Title Match with Website

e Where to find it:
Compare the LinkedIn title with what'’s listed on the company’s website (usually under
"Team" or "About Us").

e How to fill it out:
Write “Match” or “Does not match.”



6. Photo

e Where to find it:
Circular profile photo at the top of the page. Overlays banner.

CMO-OnLoan’

BUILDING YOUR MARKETING
CONFIDENCE & CAPABILITY

www.cmo-onloan.com

e How to fill it out:
Write “Yes” if it's professional and up-to-date, or “No” if not.

7. Headline

e Where to find it:
Below the person’s name on the profile.
Amy Connor @ - 1st

Helping mid-market companies deliver sustainable growth by
building their marketing confidence.
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500+ connections

e How to fill it out:
Should be more than just a job title (up to 120 characters).
Copy the headline and paste it into the audit sheet.

8. Verification Badge

e Where to find it:
Next to the person’s name. If they have LinkedIn verification, a small check mark will



appear.

Amy Connor @ - st

Helping mid-market companies deliver sustainable growth by
building their marketing confidence.

Cincinnati Metropolitan Area - Contact info
www.cmo-onloan.com
500+ connections

e How to fill it out:
Write “Yes” if there’s a badge, or “No” if not.

9. Recommendations

e Where to find it:
Below the Skills and Volunteering sections (which are below the Education section).

Recommendations Recommend Amy )
Received Given

Rob Bunting - 2nd

Online advertising pro with 25 years' experience offering ad account mar (Google, F: k

Linkedin, programmatic & more).
March 13, 2024, Rob worked with Amy but they were at different companies

Amy Connor and her team at CMO-OnLoan provide excellent marketing strategies to mid-market
companies.

Companies that lack a cohesive marketing system and a high level of marketing expertise on staff can really
benefit by engaging with Amy's team to design and implement a system that is aligned to the business plan
and priorities.

For the past few years, | have worked with Amy on several projects, and in each case, it has beer ...see more

4 Liz Flynn - 2nd
A Certified Life Coach & Thinking Partner | Open to New Opportunities
August 26, 2017, Liz was Amy's client

Amy brings experience, insight, and energy to the table. She strives to understand your unique needs to
guide you to the best strategy and marketing tactics to meet your goals. Along the way, Amy has an open
and flexible mind to adjust to new information or changing circumstances rather than steer you down a
predetermined course of action. This is particularly evident in the case of a nonprofit, which has inherently
different considerations, challenges and goals than for-profit organizations. Amy is intellectually curious and
sensitive to the differences in formulating strategy. She uses past successes as a springboard to
improvement and goal achievement. Amy is invested in her clients' success, works collaboratively, and is a
pleasure to work with.

Show all 20 received =

e How to fill it out:
Write “Yes” if there are recommendations, or “No” if not.

10. Location



e Where to find it:
Displayed just below their name and headline on their profile page.

Amy Connor @ - 1st

Helping mid-market companies deliver sustainable growth by
building their marketing confidence.

Cincinnati Metropolitan Area - Contact info

www.cmo-onloan.com

500+ connections

e How to fill it out:
Write the location if there is one, or “No” if not.

11. Contact Information

e Where to find it:
Click “Contact info” below the name and headline to see available details.

Amy Connor @ - 1st Contact Info
Helping mid-market companies deliver sustainable growth by in

Amy's Profil
building their marketing confidence. my's Frotte

linkedin.com/infamyconnor
Cincinnati Metropolitan Area - Contact info

(,‘9 Website
www.cmo-onloan.com
cmo-onloan.com (Company)
500+ connections )
E9 Email

amy@cmo-onloan.com

e How to fill it out:
Write “Linkedin URL, Company Website, Email” if the contact info is complete. If not,
write which information is available.

12. About



e Where to find it:
Located just below the headline and Highlights section on a person’s profile.

About

We exist to build our community by fueling mid-market company success.

We provide Chief Marketing Officer (CMO) expertise on a consultative (on-loan) basis.
+ We help great companies tell their stories, draw in new customers, engage current
customers and set themselves apart versus competition.

- We are for the ones who are not ready or interested in a full-time marketing leader.

Shoot me a message at Amy@CMO-OnLoan.com - | am looking forward to connecting with
you!

e How to fill it out:
Write “Yes” if the About section is complete and written in 1st person, write “2nd” if it is
present but in 2nd person, write “3rd” if it is present but written in 3rd person, or “No” if it
is not present.

13. Experience: Company Name & Logo

e Where to find it:
Located below the Activity section on a LinkedIn profile.

Experience

cvo CEO & Owner
Onloan" cMO-OnLoan - Full-time
Mar 2016 - Present - 9 yrs 4 mos
Cincinnati, Ohio, United States

We exist to build our community by fueling mid-market company success. Our
goal is to help clients achieve sustainable growth.... ...5ee more

e How to fill it out:
Write “Yes” if the company name is accurate, or “No” if it is not.
Write “Yes” if the company logo is present, or “No” if it is not.

14. Education (up-to-date with degree)



e Where to find it:
Located below the Experience section.

Education

University of Dayton
Master of Business Administration (MBA)

Ohio University
Bachelor, Business Administration, Marketing

Activities and societies: American Marketing Association, Director of Fundraising
Transferred from Wright State University

e How to fill it out:
Write “Yes” if it appears to be complete and up-to-date, or “No” if not.

Activity

1. Posts in the last 4 weeks

e Where to find it:
In the Activity section, below About and Services. Click “Show all posts” and look at the
time since posted under the name and headline. Count how many fall within the past
four weeks.

Activity

3,238 followers

@ Comments Images Documents

Amy Connor [ - 1st Amy Connor [T - 15t
Helping mid-market companies deliver Helping mid-market compé
6d- ® 1w - Edited - ®

We love including interns on our team! They bring Have you read "Getting Naked: A
fresh energy, curiosity, and new ideas we all learn About Shedding The Three Fears
from. ...more Client Loyalty" by Patrick Lencia

€C® 83 - 16 comments - 4 reposts €0 12 - 1 comment - 1 repost
° ® © “ S ® ©
Show all posts =

e How to fill it out:
Write the number of posts posted in the last 4 weeks, If none, write “0.”



2. Shares in the last 4 weeks

e Where to find it:

In the Activity section, below About and Services. Click “Show all posts” and look at the
time since shared under the name and headline. Count how many shared posts fall
within the past four weeks. A shared post will look like this:

., Amy Connor [ - 1st
Helping mid-market companies deliver sustainable growth by b...

2w -« @
This should be a great event! Thanks, Ford Knowlton, for bringing people
together!
™ Ford Knowlton [ - 2nd + Follow
g Helping leaders build trust, design meaningful work, a...

3w - Edited - ®

@ Calling all fractional leaders in Cincinnati!

CFOs, COOs, CX0Os, CMOs, CTOs, Advisors, Coaches, and ...more

u

racti

Bringing together Cincinnati's leading fractional leaders and
other trust based workers for open networking and
relationship development

e How to fill it out:
Write the number of shares posted in the last 4 weeks, If none, write “0.”

3. Last Time Posted

o Where to find it:

In the Activity section, below About and Services. Click “Show all posts” and look at the
time since posted under the name and headline.

e How to fill it out:
Write the time elapsed since the user’s last post (e.g. “within the last week”).
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