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Using LinkedIn Effectively
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Desired Outcomes

* Understand WHY Staying Top of Mind is Important

* Understand HOW To Use LinkedIn Effectively
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Why Be Consistent?

* People don’t have
great memories

_ THEFORGEITING CURVE

* You could miss out
because contacts
simply “forget” about
you
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What it Takes

* 6-8 meaningful COMBATING THE FORGETTING CURVE
touchpoints s = O

* The probability of
action rises with each
touchpoint
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Power of Employees

* Company Page followers = 2,000

* Employees’ Networks = EXPONENTIAL Reach
* Employees =50

* Connections per Employee = 450+

Potential Reach = 22,000+
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Joint Effort

1.
Company
Posts

Exponential

Reach

2.
Employees
Share
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Why Your Posts Matters

* You Post — connections get an alert
* Lots of first-level connections — Bigger impact

* Posts with a bunch of traffic and engagement within a
few minutes get rewarded

* No penalty for reusing the same content
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Increase Your Effectiveness

1. Optimize Your Profile

1. Build Your Network % e -

a
=
Amy Connor @ - st oS, CMO-OnLoan
Helping mid-market companies deliver sustainable growth by ) )
building their marketing confidence. ﬂ University of Dayton

Cincinnati Metropolitan Area - Contact info

1. Consistently Engage 500 oo

m Amy Newkirk, Alexa English, and 11 other mutual connections
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Optimize Your Profile

& linkedin.com/infamyconnor/
1. URL - Unique / :

2. Banner
Personalized, with Logo & Visuals

m |
-
Amy Connor @ - st o2, CMO-OnLoan
Helping mid-market companies deliver sustainable growth by o
building their marketing confidence. ﬂ University of Dayton
3 B U p datEd / P rOfes Sio na I ph oto / Cincinnati Metropolitan Area - Contact info

500+ connections

m Amy Newkirk, Alexa English, and 11 other mutual connections
-

Proukdent Cwrer &

4. Clear Headline
120 characters, Key Words, Call-to-Action

5. Complete, Accurate Experience / mm
Choose Company logo when adding
=

baaoiiza

Wale Frralend Musiolon Levrsiabless
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Personalize Your URL

1. Click on your name on the LEFT side of the page

2. Click on the “contact info” below your name

Amy Connor A
Contact Info S 4
Amy Connor @ -1st i :
Helping mid-market companies deliver sustaina] i Your Profile

tczyiltfling ‘t;eir ma;keti:g Cér:idence-. f ' M iFE
3. Click on the pencil in the top right
4. Click on your current URL Profile URL

linkedin. i (£A
5. Delete any extra numbers, letters inkedin.com/in/amyconnor

6. CIICk Hsave” \ I

Edit contact info

CMO@CMO-OnLoan.com e Cincinnati, OH e 513-315-1529 ¢ www.cmo-onloan.com



CMO-OnLoan’

Adding the Banner Image

Marketing will send the banner image

1. Click on your name on the LEFT side of the page

3. Click on “change photo” i box 2 Ubosdaphot
4, Upload phOtO ————————————————————— *'°

5. Adjust within box to crop the
photo
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Professional-Looking Photo

Ask someone else to take your photo:
* Onlyyouin the photo

Where what you wear to work

*  Your face should take up 60%+ of the frame

*  Avoid distracting backgrounds

*  Soft, natural light if possible

e Nofilters needed

Size & Format
e Max 8MB. Pixel size 400 (w) x 400 (h) pixels and 7680 (w) x 4320 (h) pixels.
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Update Your Photo

1. Click on your name on the LEFT side of the page

2. Click on the pencil in the top right corner
— P prig

LT g

3. Click on pencil on bottom of ph/

4. Click “change photo”

5. Choose photo from files

6. Adjust within box to crop the photo
7. Click “apply”
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Clear Headline

1. Click on your name on the LEFT side of the page
2. Click on the pencil under your banner image

3. Add headline under Headline section
4

s ,‘:,ﬁ/ . CIICk save

Example Headlines
1. Job Title and company
* EX:Senior Consultant at CMO-OnLoan
2. How your company helps
* EX: Marketing consultants helping mid-
market companies win. Message me to
learn more!
3. What you do & your experience
* EX: Marketing professional with over

15 years experience in sales, marketing
and consumer insights .o
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Complete, Accurate Experience

(i m B e a8 @& g

Click on your name on the LEFT side of the page
If you want to add an experience- scroll down to
experience and click the plus icon at the top

If you want to edit a current experience, scroll down to
experience and click the pencil

Edit expenence

P Y

* Note: when entering company name,

type in Company box and click on the
company name as it pops up in the
e r——— drop down S
e ' « This ensures your logo shows nexttJ/' e
your experience in ‘

Youa have 1 other current position. Weuld you like 1o end &
Koy Hoddar Manager ot Clarks
Chode AT

Marketing Consultant Marketing Intern =~ Shewmnewn
OnLoan CMO-Onloan - Andrea Lucke Destefano & Associates @ I
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Verification

Amy Connor @ st
Helping mid-market co ies deliver sustainable growth by
building their marketing con nce.

Cincinnati Metropolitan Area - Contact\
www.cmo-onloan.com

500+ connections

. To initiate verification, access your profile. Then,

locate and click on the "Verify now" option, which
will direct you to the verification process. This
button can be found next to the name on the
profile.

. Follow the prompts: The verification process will

guide you through scanning your ID and taking a
selfie, and it may require you to scan the NFC chip
on your passport if applicable.

. Submit and wait: After completing the steps,

submit your information and wait for LinkedIn to
verify your identity.

. Check for the badge: Once verified, you will see

the verification badge appear on your profile.
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("Recommend Amy )

Recommendations
Rob Bunting - 2nd
X Online advertising pro with 25 years' experience offering ad account management (Google, Facebook,
Linkedin, pre matic re)
March 13, 20 ob wol with Amy b e at different companies
n a n a a

companies.

c hat lack a cohesive marketing system and a high level of marketing expertise on staff can really
gaging with Amy’s team to design and implement a system that is aligned to the business plan

For the past few years, | have worked with Amy on several projects, and in each case, it has beer ...see more

1. How to Request a LinkedlIn Recommendation @

« Start by identifying people you trust to speak to
your strengths. They must have an active
LinkedIn profile for the request to work.

2. From your profile:

Show all 20 received =

* From your Profile, click “Add profile section," ,
located under your name and headline. Add to profile X
* C(Click the "Recommended," and then select “Add C o
are
recommendations.”
* Follow the subsequent prompts. Recommended ~
3. From their profile: :q(;nrﬁepf;Egrttb:isﬁeezections will increase your credibility and give you access to
* Go to their LinkedIn page. Add fontured
* Click “More,” then select “Request a
d t ” Add licenses & certifications
recommendation.
* Follow the subsequent prompts. Add projects
Add courses
When you make the request, be specific. Mention the
. ' Add recommendations
work you did together and what you'd value them
highlighting. Additional ~
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Build Your Network

Amy Connor (L]
1.Ta rgEt: 500+ releva nt, quallty Helping mid-market companies win by infusing
connections them with world-class marketing expertise. ¢

Message me to learn more!
Cincinnati Metropolitan Area
* Current / Former Colleagues, Contact info

Customers, Vendors o
@ linkedin.com/groups/

e Connect via LinkedIn after you meet
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Invite Connections To Follow

69100 credits available &

Invite Connections

. Wilson Gee -

' - -\.
L Invite )

Chris Mckearin
You can invite your personal @ - o
connections to follow the company @ "o e
page .
Invite more connections
1. Gotocompany page- Admin 0 x
view Clamman B
2. Under Invite Connections to A
Follow, click Invite more | ﬂ ——— g x
connections <
— = . Wilson Ges
3. Click the box next to the U
connections you want to invite . Y

4. Click Invite B cyrde _
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Don't feel like you have to be annoying

Build Network Naturally

NO invitations to people who aren’t members

Only send “suggestions” if you know the person

> w N

“Add a Note” with the invitation - DO NOT send from your phone
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Engage, Post, Share

1. Follow your current company

OnLoan® a
2. Follow industry associations CMO-OnLoan

Marketing consultants helping privately-held, mid-market companies in Cincinnati-Dayton
cu St 0 m e rs’ Ve n d 0 rs’ ex pe rts Business Consulting and Services - Cincinnati, OH - 803 followers - 2-10 employees
eSpeCia”y the Ones Who have a Iarge C Amy & 12 other connections follow this page
following and are active ( \

©
3. Engage at least 1x per week
* Post
* Like (not as impactful) e

B o B

* Comment ﬂ ._
* Repost relevant posts Amy Conner ———

o7

* See next slide for steps

< L{_\_] Like E{:ammcnt g}ﬂhare ’

CMO@CMO-OnLoan.com e Cincinnati, OH e 513-315-1529 ¢ www.cmo-onloan.com



CMO-OnLoan’

How To Post

&l Ph O video Event Write article
At the top of your feed, click Start /

post
) Create a post X
« Type post in What do you want to
2 . . ‘
talk abOUt ’ 9 |/ 8 Renee Higgins - ::I K ® Anyone - ;_l
. Use the icons at the bottom left to
attach a photo, video, article, or What do you want to talk about?
document
e  C(Click the three dots for additional ®
OpthﬂS Add hashtag

* Add a hashtag by clicking the blue
Add hashtag Q O F ) DAnyone

*  Hit the post button at the bottom
right
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How To Tag In Your Post

Create a post %

*  When you want to mention a @ G roneerioon ) (@ mmone
person or company who has a
LinkedIn account, type @ and
their name in create a post

€ | | D
| Amy Newkirk - 151 « Marketing professional with aver 15 ye...
y A IiSt Of prOfiIeS With that / '.' Amy Schmitt « 2nd « Digital Analyst at Highlights for Childr...

ﬁ mAmy

ﬂ Amy Connor = 151 « Marketing Consultants helping mid-ma...

name will pop up, click their @ s v e -1 s s o . D
profile

*  Once you click their profile, Create a post X
the @ will go away and just 9 Ry —

list their name

 Click post in the bottom left

Amy Connor

Add hashtag

D@ - 2 Anyone m
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Reposting

an OMO-Onlomn 1. Go to the Post
® 4/ Share X

The bock Multipliers by Uz Wiseman explores why some Jeaders
dran cagabity and intelligence from their 1aam (Tdminishiss

while others amplify i 20 produce Battee results (mult _ tee more

WALL STHEET JOUANAL RESTSRLLER ﬁ ( @ Amy Connor v )( ® Anyone v )

multipliers

HOW THNE BEST LEADERS
MAKE EVERYONE SMARTER

2. Click Repost

Add your thoughts to your repost

3. Choose “Repost with 2. CMO-Onloan

Thoughts” Lo
The book Multipliers by Liz Wiseman explores why some
leaders drain capability and intelligence from their team

("diminishers”), while others amplify it to prod ...see more
4. Add a comment in the [ WALL STREET JOURNAL BESTSELLER ’ v
text box (@company to
; connect to your company) © Add hashtag
¥- Que Oc ) 7 ) I Y]

orsemt on § 5. CIiCk Post M @
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Increase Your Effectiveness

1. Optimize Your Profile

A/

1. Build Your Network \ S m e

Amy Connor @ st ostear CMO-OnLoan
Helping mid-market companies deliver sustainable growth by o
building their marketing confidence. ﬂ University of Dayton

Cincinnati Metropolitan Area - Contact info

1. Consistently Engage

m Amy Newkirk, Alexa English, and 11 other mutual connections
»>
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How To Tag In A Post Or Comment
/V . | g

* From your Linkedln homepage, click © G ) (O mmome -

Start a Post or click Comment at the ﬁ’ﬂ i S =
ey Connor « 151 + Markating Consultants helping & uik © Comment ) Repost <7 send
bottom of someone else's post. @ oot st i o .. P s
@AM (O~
@ Amy Schmitt - 2nd « Digital Analyst at Highlights for Childr,, Amy Connor l
° Type "@" and then begin typing a f’ Ay Tiylor-Blanco » 2nd » Exscutive Acadernic Director, ] @ growth by buliding thelr merksting confidence.
, . :
name. You'll see alist of potential ... ..« » -
people you can mention. \ © i (S
. Amy Connor ce:

* Click the name of the person or e
people you want to mention from ® e X
the list and continue typing your e o Cront

oD P o & Anyone : y
message. ? and

—

* C(Click Post in the bottom left corner.
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How To Hashtag In A Post Or Comment

] ¥ & o

Ham My Hatwark Jobs

* From your Linkedln homepage, click @ Stertapost
Start a Post or click Comment at the D Photo 3 video [T Event W writearicle
bottom of someone else's post. TR
& Salesforce commented on this
* Type "#" and then begin typing the
word or phrase. Recommended Create a post X >
hashtags will automatically be " Y
. & Anyone -
suggested when you compose your . e @comment  [Ymepost  +fsand
#Timel
hashtag. R— — =

“-'t.""ﬂ ‘ #marketing
* Finish typing content and click Post in - # who can comment o your post e [
#timefortheplanat
the bottom left corner. @ Aryons [ post BE mare

Stimaindnhin
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What Hashtags To Use In A Post

e Often, LinkedIn will give suggested
relevant hashtags based on the content
of your post and your history of using
them, which can be great indicators of
with hashtags to use.

* You may also want to start by looking up a ® & o
hashtags related to what is it your mm.,g;wm
working to promote, for example, H# &
#marketingeffectiveness #marketingROI Q-
#digitalmarketing, and from there you gy | I
can then find more related hashtags to g e i
follow by clicking on the three dots in the ) g e i |
corner of the box. R i
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Questions & Discussion
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